higher
I_"TI Iogic

Attracting new members to join

a professional association isn’t
just about increasing membership
numbers—it’s about securing the
future of the industry.

Many associations struggle with demonstrating their value to newer professionals who may
be skeptical of joining. To bridge the gap, associations must rethink how they engage and
communicate their benefits in a way that resonates with the next generation. Here’s how:

@ Highlight Career Growth & Development

Younger professionals prioritise opportunities for advancement. Associations must clearly
position themselves as career accelerators by offering:

¢ Mentorship Programs: Pairing newer professionals with experienced members fosters
learning and career growth—a primary benefit for joining

¢ Professional Development: Certifications, leadership training, and industry-specific
education add tangible value

e Job & Networking Opportunities: Exclusive job boards, resume workshops, and
networking events connect members with the right opportunities

(2) Make Membership Flexible & Accessible

Cost and convenience can be barriers to entry. To increase appeal:

o Offer Tiered or Discounted Memberships: Trial periods, student rates, or early-career
pricing help lower financial barriers

¢ Provide On-Demand Access: Digital content, webinars, access to valuable connections,
and online communities allow engagement on their terms

e Simplify the Process: A seamless sign-up experience with clear benefits makes joining
an easy decision
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@ Create a Strong Sense of Community

Next-generation association professionals seek connections that feel meaningful, relevant,
and purpose-driven. Foster engagement through:

¢ Young Professional Groups: Dedicated communities within the association offer peer
support and leadership development

¢ Casual Networking Events: Social meetups, virtual happy hours, and industry panels
make it easier to connect

¢ Intergenerational Collaboration: Encouraging knowledge-sharing between newer and
experienced professionals builds a stronger network

(49 Meet Them Where They Are

Associations need to modernise their communication and engagement strategies and make
events more accessible by:

¢ Hosting Flexible and Dynamic Events: Hybrid conferences, interactive workshops,
thought-leadership panels create compelling engagement opportunities, virtual
meetings to avoid time-commitment concerns

¢ Leveraging Social Media: Engaging content that emphasizes membership value on
LinkedIn, Instagram, and industry-relevant platforms increases visibility

¢ Personalising Outreach: Messages that highlight value and how membership aligns

with individual career goals are more impactful

(5) Showcase Success Stories

Nothing is more persuasive than real-world impact. Share testimonials from recently joined
members that:

¢ Feature career milestones, mentorship experiences, and networking wins
* Use video content, blog posts, and social media spotlights to amplify their stories
¢ Demonstrate how their contributions have influenced the association and industry

The Bottom Line

The next generation of professionals are looking for communities that help them grow,
connect, and succeed. Associations that actively adapt to their needs—through career
development, flexible membership options, a strong sense of community, and modern
engagement strategies—will not only attract the next generation but also thrive in the
long run. The key is clear: show them why membership matters and make it easy for
them to say yes.

Are you ready to evolve your approach and bring in the next wave of professionals?

LEARN MORE ABOUT HOW WITH HIGHER LOGIC!
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